Digital Technology in Psychology Conference
21st October 2015, York University

9am to 9.30am

Registration - Tea/Coffee

9.30 to 10.30am

Keynote: Dr Tom Manly, Cognition and Brain Sciences Unit
(CBU), University of Cambridge.

10.30am to 11am

Break Tea/Coffee

11am to 12.30pm

Three 20 minute talks with Q&A.

11am to 11.45am

11.45am to 12.15pm

Sarah Kate Smith, CATCH (Centre for
Assistive Technology and Connected
Healthcare), ScHARR, University of
Sheffield, Dementia and Assistive
Technology

Sara Simblett, Institute of Psychiatry,
Psychology and Neuroscience, King’s
College London, A systematic review of
web-based technology to assist emotional
adjustment and self-management of
symptoms related to post-traumatic stress

12.15pm to 1.30pm

Lunch

1.30pm to 3pm

Two talks with Q&A.

1.30 to 2pm

2pm to 3pm

Astrid Coxon, Norwich Medical
School, University of East Anglia, The
effectiveness of internet-based
interventions for managing stress and
anxiety in students in higher
education: a systematic review

David Glasgow, Child & Family Training,
Carlton Glasgow Partnership, This Much!, This
Feeling & Backdrop: The development of
touch device procedures for the qualitative
and quantitative assessment of children's
positive and negative experiences.

3pm to 5pm

Exploiting Digital for Depression & Dementia, HEAD
(Inc Tea Break - 3.45pm to 4pm)

Exploiting Digital for Depression & Dementia
This workshop is designed to help answer questions about how technology and
increasingly personal technology can help support patients with mental health issues.
We know that there are many tools and solutions available, however, how can we
answer questions about value, efficacy and the impact on patients? This session will
aim to give participants exposure to the world of digital development and the thinking
that goes behind designing tools based around end-user needs. This will be followed
by a break-out session with one group focusing specifically on Depression and a second
group focusing on Dementia. Break-out topics will include:




What are the clinical opportunities in this area?
Given different deployment models (personal mobile, digital in the GP & digital
in clinics, hospitals etc.), how would patients need to access these solutions?
What ideas and trials could take place?
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How can we qualify solutions with the greatest value?

This session will be facilitated by Head, a digital products and services agency that
specialise in making user-centred, accessible and valuable products. Head are working
in partnership with Pearson Clinical to explore new digital services that can be brought
into the market place.
5pm

Close.
Followed by Wine Reception and Networking

6.15pm

Ends.

